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NEWS WEBSITES
SERVE SPECIFIC AUDIENCES 
News websites are designed to provide information to specific audiences, presenting a 
view of the world that caters to their needs and perspective. 
- Geographic (St. Louis Post-Dispatch) 
- Topics (sports, fashion, entertainment, industries…) 
- Lifestyles and Viewpoints (LGBTQ, Religions, Liberal/Conservative) 
- OR a combination of the above, like the St. Louis Business Journal.  
CURATED BY HUMANS 
These pages are curated by people who earn a living serving their audiences with 
timely, interesting information. They have a good sense of what is important to their 
audience and what the hierarchical order of content on the homepage should be at 
any given time.  
FREQUENTLY UPDATED 
News websites are frequently updated, but not in real time. Writing web headlines and 
display copy, selecting images, etc. takes time. Even the smallest news websites are 
usually updated at least several times per day.
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EYE TRACKING RESEARCH

SOURCE: blog.normalmodes.com 

http://blog.normalmodes.com
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NEWS AGGREGATORS
CURATED BY ROBOTS 
Actually algorithms. Most popular is Google News, which has a patent on its process 
for trending news selection and importance ranking. Aggregators mine the output of 
news organizations and blogs in real time and decide whether or not to include them 
in their feed or not. A variety of factors influence this, like the size of a the news 
organization producing the content, how new and original the content is, and its 
popularity on other websites. 
A VARIETY OF SOURCES IN (ALMOST) REAL TIME 
Aggregator algorithms select news for inclusion in its feed from a variety of local, 
national, and international news websites and blogs. The sources of information are 
much wider compared to what you would see on a news organization’s website. 
Aggregators “grab” and repost content shortly (within minutes) after it is published. 
CUSTOMIZABLE 
You can look at an aggregator to see what stories are generally trending in the world, 
but you can also control what topics you see stories about. If you want more stories 
about American politics in your news feed, you adjust a setting and your feed will 
include more of that type of content. If you do not want to read sports stories, for 
example, you can opt out of seeing that type content with a click of a button.



NEWS MONITORING SERVICES

GOOD FOR FOLLOWING SPECIFIC TOPICS  
News monitoring services like Cision and MeltWater round up news on specific topics 
into reports by mining a database of recent news publications and broadcasts from 
almost all major news organizations. Almost every large company’s public relation 
department (or PR agency they hire) uses a service like this to follow the progress of 
their efforts and what the media is saying about their company. 
EXPENSIVE, NOT FAST 
It’s helpful to have a summary of all news articles written on a certain topic in a given 
time period, but this information is not typically available in real time. The reports 
generated by these services are often used to gauge PR campaign performance, to 
keep watch over a company’s image, or develop intelligence on trends and 
competitors. It costs A LOT of money to get access to these services.





NEWS ORG SOCIAL ACCTS

FAST, BUT LIMITED 
News organizations’ social media accounts are great for following breaking news and 
stories with many updates, like the recent Dallas shootings. Not every story a news 
organization produces is posted on social.  
OFTEN PASSIVE NEWS CONSUMPTION  
Unless we are looking for it intentionally on social media, news mostly comes to us 
organically through friends’ recommendations, accounts we follow, and promoted post 
targeting.  
SOMETIMES FALSE OR MISLEADING 
Many reporters post live from events they are covering like protests or political 
elections. This is helpful when they are reporting on a story with many updates. In the 
rush to be the first to post something on social media, sometimes false or misleading 
information gets posted. Often content is posted in the moment that does not explain 
the context of what viewers are seeing.



SOURCE: PEW JOURNALISM, 2016
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SOURCE: Pew Research, 2015





REQUIRED WEBSITES
LOCAL 
STLToday.com - The St. Louis Post Dispatch 
NATIONAL/INTL 
NYTimes.com - The New York Times OR WashingtonPost.com - The Washington Post  
BBC.com - The British Broadcasting Company OR AFP.com - Agence France Presse 
JOURNALISM 
niemanlab.org - Harvard University Nieman Lab 
ADVERTISING 
Adweek.com - Adweek Magazine 
PUBLIC RELATIONS 
PRweek.com - PRWEEK Magazine 
MUSIC 
Billboard.com - Billboard Magazine 
FILM (HOLLYWOOD) 
HollywoodReporter.com - Hollywood Reporter 
DIGITAL MEDIA 
DigiDay.com - DigiDay

http://STLToday.com
http://NYTimes.com
http://WashingtonPost.com
http://BBC.com
http://AFP.com
http://niemanlab.org

